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The Army is looking to Congress for steady, predictable funding as it moves forward with several
key modernization efforts. (u.s. ARMY/JOHN MARTINEZ)
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Budget delays would slow modernization

rmy leaders are concerned
Athat delayed passage of the fis-

cal year 2020 defense budget
could cause them to lose momentum
on vital modernization programs.

Congress returns Monday from its
summer break with just three weeks
to pass defense policy and funding
bills before the start of the fiscal year.

Even short-term delays could inter-
fere with Army development and pro-
totyping plans.

Longer delays could put the Army’s
roadmap for modest growth in direct
competition with the expensive mod-
ernization proposals of the other ser-
vices, Army leaders said.

“We have a great deal of momen-
tum at this point in time,” said acting
Army Secretary Ryan McCarthy, who

could be formally nominated for the
Army secretary post when Congress
returns. “We are heading into an en-
vironment where it will be probably
flat, at best, for budgets, so the pres-
sure is on us to deliver, to put points
on the board.”

If the Army is slow to show prog-
ress, it could lose money to the other
services, which have their own un-
funded priorities, McCarthy said, cit-
ing the F-35 fighter and Ohio-class
submarine as examples.

“We are rooting for these folks. We
want them to be successful,” McCar-
thy said of the Air Force and Navy
programs.

Army Chief of Staff Gen. James C.
McConville said a lapse in funding or
the stop-gap spending bills Congress

often passes to keep the government
running while work on the budget
continues would hurt the Army, espe-
cially its efforts to rapidly modernize.

“It hurts,” McConville said. “We do
not want to lose any momentum on
what we are doing.”

His comments came during a dis-
cussion on gains made over the previ-
ous two years in improving readiness
and how the Army was on the verge of
important leaps ahead in capabilities.

“We arein a good place in the United
States Army right now. We are trend-
ing up. We've recovered, and we are
working on readiness,” he said. “We
are on the mend right now, and we’ve
had great support from Congress. We
just don’t want that to slow down.”

See Budget, Page 3
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Army transformation requires long-term commitment

hange can be challenging, but

the Army must remain com-

mitted, flexible and focused
in order to successfully transform for
the future fight, a new report by the
Heritage Foundation says.

“Rebuilding America’s Military
Project: The United States Army”
shares key recommendations for the
Army as it undergoes an ambitious
campaign to modernize amid a rise in
great-power competition after almost
two decades of counterinsurgency op-
erations in Iraq and Afghanistan.

The Army’s efforts to modernize the
force are based on six priorities: long-
range precision fires, next-generation
combat vehicles, future vertical lift,
the network, air and missile defense,
and soldier lethality.

To fulfill those priorities, the Army
created U.S. Army Futures Com-
mand, a new four-star command fo-
cused on streamlining the service’s
efforts so that it can quickly and ef-
ficiently deliver much needed capabili-
ties to soldiers.

Senior Army leaders also have
poured money into these moderniza-
tion priorities, reallocating more than
$40 billion over the next five years
from lower priority programs.

But as the Army continues to mod-
ernize, the Heritage Foundation re-
port calls on the service to remain
flexible enough to deal with unfore-
seen challenges, including preserv-
ing hard-learned counterinsurgency
capabilities.
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‘The new National Defense Strategy’s focus on great-power competition is helpful, but it
should not be interpreted to exclude other regional or counterinsurgency challenges, the
report says. (U.S. ARMY/SGT. JEREMIAH WOODS)

“The new National Defense Strat-
egy’s focus on great-power competi-
tion is helpful, but it should not be
interpreted to exclude other regional
or counterinsurgency challenges,” the
report says.

The Army’s focus, the report says,
should be on enabling its own opera-
tional concepts, rather than trying to
exceed investments by potential ad-
versaries.

It also should take the challenge
of urban warfare seriously, promote
critical thinking and avoid so-called
“groupthink,” free Futures Command

from near-term modernization capa-
bilities so it can focus on the mid- and
long-term challenges, and continue to
grow the Army.

“The Army is making a concerted
effort to change to meet the future,”
the report says. “.. Current lead-
ers are dedicating an extraordinary
amount of time to this challenge.
Time has shown, however, that such
efforts must be sustained over the
tenures of a succession of key leaders
to achieve success.”

Read the full report online at
https://herit.ag/2lw5VkY.

Budget
From Page 1

This isn’t the first potential budget
crisis the Army has faced.

The normal practice for Congress is
to pass a continuing resolution that
allows federal agencies to continue
spending at current levels.

In addition to providing no immedi-
ate budget increase, new program starts
and major changes usually are prohib-
ited under a continuing resolution.

The interruption in programs con-
cerns McConville.

“It just takes the momentum out of
everything everyone is doing,” he said.

McCarthy said the Army would able
to manage a short delay in 2020 fund-
ing if Congress needs time work out
all of the details of the 2020 and 2021
budget deal, “but for that not to get a
table slap by mid-fall brings concerns
to the department.”

In 2020 and 2021, the Army will

need funding to pay for low-rate ini-
tial production of some newly devel-
oped systems.

“If you don’t get a budget deal, it
is going to slide,” he said, interfering
with careful synchronization of pro-
grams with industry.

“The Greek tragedy here is we are
in lockstep for what we want. We have
focus about what we want,” he said.
“We are working very hard to lock in
requirements and stay consistent.”

WWW.ausa.org
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Defense budget needs loom as
Congress returns to Washington

The Association of the U.S. Army’s advocacy priorities include supporting the Army’s
No. 1 priority, which is continuing to improve readiness. (U.S. ARMY/SPC. RYAN LUCAS)

By Mark Haaland

ongress returns on Monday
with a full slate of appropria-
tion bills to pass.

The House has passed its defense,
military construction and Veterans
Affairs appropriations, but the Senate
has not yet marked any of its bills.

With 14 legislative days remaining
before the new fiscal year begins, Con-
gress has much work to accomplish.

Given the limited time re-
maining this fiscal year, we
understand the appropria-
tions committees are consid-
ering a continuing resolution to keep
the government operating initially in
fiscal year 2020 and allow them more
time to complete the 12 annual appro-
priations bills.

Fortunately, Congress and the ad-
ministration were able to reach a bud-
get agreement for fiscal 2020 and 2021
just before the August recess.

This agreement gives the appropri-
ations committees the funding levels
they need to work with in their bills.

The era of budget caps and the threat
of sequestration are now behind us.

Lawmakers’ success in passing the
two-year bipartisan budget deal will
hopefully set a course for funding the

Government

Affairs

government without the fiscal brink-
manship of recent years.

This should also allow the White
House and Congress to get through
the 2020 national elections without a
government shutdown.

The budget deal raises spending
$320 billion over current levels and
lifts the debt ceiling for two years.

As a short review from our previous
update, the House and Senate have
both passed their versions of
the National Defense Autho-
rization Act.

Their staffs continue work-
ing and negotiating to reach an agree-
ment on the differences between the
two measures before the senators and
representatives meet and conference
the legislation.

The Association of the U.S. Army’s
advocacy priorities for both the NDAA
and the appropriations bills include
supporting the Army’s No. 1 priority,
which is continuing to improve readi-
ness for the Regular Army, Army Na-
tional Guard and Army Reserve.

Second, AUSA continues advocating
for Army modernization.

Mark Haaland is AUSA’s Government
Affairs Director.
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HP savings for members

AUSA members already receive discounted
pricing at Hewlett Packard, but there’s a spe-
cial summer savings finale running through
Sept. 7 with additional savings of up to 61%.
Plus, you get free shipping and easy returns.
Members receive exclusive savings on the
hottest technology. Expert sales agents are
available to assist with your purchases via
phone, chat and email.

Log in at www.ausa.org/hp for the full con-
sumer and commercial portfolio.
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Podcasts highlight deployments, talent management

he Association of the U.S. Army
Thas five new podcast episodes

for September, including a dis-
cussion about standards and discipline
and an overview of the Army’s talent
management efforts.

The first September podcast in the
“Army Matters” series is a discussion
with retired Sgt. Maj. of the Army Ken-
neth Preston and retired Command
Sgt. Maj. Troy Welch about standards
and discipline and how they keep sol-
diers alive and focused on the mission.

Preston and Welch are of AUSA’s
NCO and Soldier Programs director-
ate. The podcast was available Sept. 2.

The Sept. 9 podcast will feature sol-
diers from the 1st Cavalry Division’s
2nd Brigade Combat Team.

The Fort Hood, Texas, soldiers will
discuss their upcoming deployment to
Poland in support of Operation Atlan-
tic Resolve and AUSA’s partnership

AR

AN ASSOCIATION OF THE
UNITED STATES ARMY PODCAST

with the brigade with the goal of pro-
viding a supporting relationship be-
fore, during and after the deployment.

In the next episode, a retired Army
officer shares his personal story of
dealing with alcohol while in the mili-
tary, including how to help a loved one
dealing with addiction and how sol-
diers can find help through Alcoholics
Anonymous.

It will be available Sept. 16.

Next up is an episode, available
Sept. 23, featuring Maj. Gen. J.P. Mc-
Gee, director of the Army Talent Man-
agement Task Force.

The discussion will focus on the
changes the Army is making to its in-
dustrial age personnel system to best
leverage the knowledge, skills, behav-
iors and preferences of its officers and
noncommissioned officers.

September also will include a spe-
cial edition episode featuring Lt. Gen.
Eric Wesley, director of the Futures
and Concepts Center and deputy com-
manding general of U.S. Army Fu-
tures Command.

In the episode, Wesley describes
how the Army is responding to the re-
emergence of long-term strategic com-
petition with Russia and China, and
how the U.S. military and its allies
will overcome the problem of layered
standoff and anti-access area denial
capabilities.

The episode is available Sept. 30.

Full details are available online at
https://podcast.ausa.org.
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Membership in AUSA offers many educational benefits

By Susan Rubel

ow that school is back in ses-
Nsion, this is a good time to
remind you of the education-
related benefits and opportunities

available through your Association of
the U.S. Army membership.

SAT, ACT prep

Prepare for the SAT and ACT with
the PowerPrep program.

Through a special arrangement with
eKnowledge, the $350 and $750 prep
programs are free to AUSA member
families, except for a small fee ($14.99
or $39.99) to cover the cost of stream-
ing and customer support. Fees are re-
invested to improve the program.

Don’t let “free” fool you. These are
comprehensive, detailed programs,
and both standard and premium pro-
grams are available.

The premium program for SAT prep
includes a one-year year license to ev-
erything you need to prepare for the
exam, 300-plus hours of classwork,
more than 54 hours of on-demand vid-
eo, about 460 hours
of on-demand mul-
timedia video les-
sons, 3,000 practice
and drill questions, an 800-page inte-
grated and cross-indexed multimedia
e-book, graded progress quizzes with
detailed answers, electronic outlines
for each lesson, and two weeks of free
one-click live teacher chat.

LSAT prep materials are also avail-
able. Visit www.ausa.org/eknowledge
to learn more.

Member

Benefits

edX

edX is a global nonprofit created by
Harvard and MIT to transform tradi-
tional education and remove the barri-
ers of cost, location and access.

Whether youre entering the job
market, changing fields, seeking a
promotion or exploring new interests,
edX provides a high-quality stackable
learning experience.

Visit edX.org to view the course top-
ics, ranging from data and computer

Take advantage of education-related benefits with your membership. (U.s. ARMY/BRENT THACKER)

science to leadership and communica-
tions, and take 20% off with code EDX-
AUSA.

There is a charge for verified certifi-
cates to document that you passed a
course, and the AUSA member discount
applies to those certificates as well.

Visit www.ausa.org/edX and explore
the impressive list of participating
universities and corporations.

Trident University

Trident University International
provides an exceptional online educa-
tional experience for its students—di-
verse adult learners including current
and former members of the military
family.

Adhering to the highest standards of
academic excellence, faculty and staff
foster a learning community where
students develop critical thinking and
problem-solving skills to enhance their
lives and advance their careers.

Trident offers all AUSA members
military pricing of up to 39% off.

Visit www.ausa.org/trident.

University of Maryland University College

Thanks to an alliance with UMUC,
you may be eligible for a 25% discount
on out-of-state tuition on most pro-
grams. New applicants save $50 when
the school waives the application fee.

UMUC has a dedicated team of mil-
itary and veteran advisers who can
help you with education benefits and
information on earning credit for mili-
tary education and training.

UMUC offers a broad range of un-
dergraduate and graduate degrees and
certificates to help you advance your
civilian or military career and support
your professional growth in business,
management, cybersecurity, health-
care, human resources, information
technology and more.

Almost all UMUC programs are
available entirely online, so you can be
sure your education will fit into your
life. Choose from more than 75 de-
grees, specializations and certificates.

Visit www.ausa.org/umuc.

Gradifi

AUSA has joined forces with Gradifi
to provide a new member benefit to
help you and your family with student
loan and college saving challenges.

Gradifi’s financial wellness benefits
include a financial wellness learning
center, one-on-one student loan and
college planning counseling through
American Student Assistance, and a
student loan refinancing marketplace.

If refinancing is the right choice,
Gradifi Refi offers you access to some
of the lowest student loan refinancing
rates, best-in-class service and a spe-
cial $300 bonus when you refinance
through the platform.

For more information, click here:
www.ausa.org/gradifi.

Go to www.ausa.org/savings to ac-
cess all your member savings.

Susan Rubel is AUSA’s Affinity Programs
Director.

WWW.ausa.org
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AUSA chapter brings Vietham memorial to New York

ecent visitors to the Sackets
RHarbor Battlefield State His-

toric Site in New York were
able to pay tribute to the men and
women who served in Vietnam thanks
to the Northern New York-Fort Drum
chapter of the Association of the U.S.
Army.

From Aug. 23-25, the chapter spon-
sored The Moving Wall, a portable,
traveling version of the Vietnam Vet-
erans Memorial in Washington, D.C.

The memorial honors the more than
58,000 men and women who gave
their lives during the war or remain
missing.

“I think it’s going to impact the
community in a lot of different ways,”
said Tina Thornton, the AUSA chap-
ter board member who solicited The
Moving Wall’s visit.

The Moving Wall was created in
1984 and funded through public and
personal contributions.

It is transported around [N[Slgisl=IfaRNI=Y
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AUSA volunteers and soldiers from the 41st Engineer Battalion unload and assemble The
Moving Wall in Sackets Harbor, New York. (U.S. ARMY/STAFF SGT. PAIGE BEHRINGER)

Motorcyclists with the Combat
Veterans Motorcycle Association es-
corted The Moving Wall truck, and
AUSA volunteers and an honor guard
from the 41st Engineer Bat-
talion, 2nd Brigade Combat

the country on a single truck. REIGESIEUE Team, 10th Mountain Divi-

“Obviously, we have veter-

ans in our community. It’s going to
impact them differently than may-
be someone who has never seen the
Wall. Once they see it and they see the
meaning behind it, I think it will be
emotional and real for everyone,” said
Thornton, according to a press release
from the 10th Mountain Division at
Fort Drum.

sion, were waiting to render
honors as it arrived.

Soldiers from the 41st Engineer
Battalion, alongside AUSA members,
assembled The Moving Wall’s 70 pan-
els, and it remained on-site for almost
four days and was open to the public
around the clock.

AUSA members and soldiers
manned rotating shifts throughout

the weekend, maintaining a guard
presence and helping visitors find
names on the nearly 253-foot wall.

There also was a memorial ceremo-
ny featuring an invocation and bene-
diction from Joseph Sesito, a retired
Navy captain and Vietnam veteran,
and remarks from Michelle Capone,
the Northern New York-Fort Drum
chapter president.

“We had a lot of moving parts,”
Thornton said. “The village of Sackets
Harbor has been amazing support for
us ... and they have offered just about
everything that they can to support
the event. They have been an amazing
community to work with.”

Chapter helps collect school supplies for local students

U.S. Army’s Braxton Bragg chap-

ter partnered with the North
Carolina Department of Military
and Veterans Affairs to collect and
deliver school supplies to Fort Bragg
students.

Larry Hall, secretary of the depart-
ment, was joined last week by retired
Command Sgt. Maj. Andrew McFowl-
er, president of the Braxton Bragg
chapter, and retired Command Sgt.
Maj. Jimmie Spencer, the chapter’s

In August, the Association of the

executive vice president, to deliver
some of the supplies to Department
of Defense Education Activity schools.
“As a member of one of the larg-
est chapters in the
country, support-
ing soldiers and
their families is one of the main goals
of our chapter and we are grateful for
this opportunity,” McFowler said.
Officials said the school supply

drive, sponsored by Gov. Roy Cooper,
was held July 29 to Aug. 16 to address

the need for school supplies in class-
rooms across North Carolina.

The annual drive was held in part-
nership with cabinet agencies, the
North Carolina Business Committee
for Education, State Employees Cred-
it Union, Communities in Schools of
North Carolina, and Long Beverage,
a local business.

Crockett Long, owner of Long Bev-
erage and a lifelong veteran advocate,
said the company considered it “an
honor to be part of the effort.”
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